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اٌم١ادج الاسرثذاد٠ح 

ٚذأث١ش٘ا فٟ اٌسٍٛن 

غ١ش الأخلالٟ اٌّؤ٠ذ 

تذث ذذ١ٍٍٟ  (ٌٍرٕظ١ُ

٢ساء ػ١ٕح ِٓ 

اٌؼا١ٍِٓ فٟ اٌششوح 

اٌّرمذِح ٌٍصٕاػاخ 

اٌغزائ١ح

٠ٙذف ٘زا اٌثذث إٌٝ اٌىشف ػٓ ِذٜ ذأث١ش اٌم١ادج الاسرثذاد٠ح فٟ اٌسٍٛن غ١ش الاخلالٟ اٌّؤ٠ذ ٌٍرٕظ١ُ ِٓ خلاي اٌسٍٛو١اخ اٌسٍث١ح اٌرٟ 

ذّاسسٙا اٌم١ادج الاسرثذاد٠ح اٌرٟ ذؤدٞ اٌٝ ص٠ادج اٌّشاػش اٌسٍث١ح ٚ اٌسٍٛو١اخ غ١ش الأخلال١ح ٌٍّٛظف١ٓ ٟٚ٘ راخ دٚافغ اجرّاػ١ح  ذٙذف 

إٌٝ خذِح إٌّظّح ٚذرجسذ أ١ّ٘ح ٘زا اٌثذث فٟ ػذَ ٚجٛد دساساخ ػشت١ح  ٚفك اطلاع اٌثادثاْ  ذٕاٌٚد ٘زٖ اٌّرغ١شاخ فٟ ِخطظ 

فشضٟ ٚادذ ٚ٘زا ٠ذي ػٍٝ ٚجٛد فجٛج ِؼشف١ح لاتذ ِٓ اٌخٛض فٟ دساسرٙا ِٚٓ اجً ذذم١ك أ٘ذاف اٌثذث ذّد دساسح ػلالاخ 

الاسذثاط ٚاٌرأث١ش ت١ٓ  اٌم١ادج الاسرثذاد٠ح ٚت١ٓ اٌسٍٛن غ١ش الاخلالٟ اٌّؤ٠ذ ٌٍرٕظ١ُ ٚذّد ص١اغح ِجّٛػح ِٓ اٌفشض١اخ اٌّرؼٍمح تؼلالاخ 

اسرخذاَ الاسرثأح وأداج أساس١ح ٌجّغ ت١أاخ اٌؼ١ّٕح تٍغد )اٌرذ١ٍٍٟ – اٌٛصفٟ )ٚتاػرّاد إٌّٙج  . الاسذثاط ٚاٌرأث١ش ت١ٓ ِرغ١شاخ اٌثذث

ٚتاسرخذاَ ِجّٛػح ِٓ اٌثشاِج الادصائ١ح ذُ اٌرٛصً اٌٝ صذح فشض١اخ . ِٓ اٌؼا١ٍِٓ فٟ اٌششوح اٌّرمذِح ٌٍصٕاػاخ اٌغزائ١ح (82)

.اٌثذث ٚاسرٕاد ا١ٌٙا ذُ اٌرٛصً اٌٝ ػذد ِٓ الاسرٕراجاخ ِٕٙا اٌم١ادج الاسرثذاد٠ح ِٕرشش تشىً ِشذفغ ت١ٓ افشاد ػ١ٕح اٌثذث 
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Strategic 

alignment role in 

achieving  the  

organizational 

excellence 

through 

organizational 

dexterity

The current research aims at revealing the role of strategic alignment through its dimensions 

(communication, governance, infrastructure, partnership and skills) in achieving organizational 

excellence through its dimensions (excellence in leadership, excellence in service, excellence in 

knowledge through organizational ambidexterity). In order to achieve the goal of the research a number 

of colleges of Karbala University was selected. Thus, the research started from a problem expressed by a 

number of intellectual and practical questions aimed at answering. By diagnosing the level of its 

importance and its impact and the possibility of achieving strategic alignment in the colleges surveyed, it 

has used the research questionnaire and a way to get the data and use the research descriptive and 

analytical approach, which consists of three standards: strategic alignment, organizational excellence and 

organizational ambidexterity. It was used to consolidate and strengthen these concepts and focus on 

teachers; an intentional sample included 80 members of teaching colleges. The data were collected from 

the main sources of information using the questionnaire form; the data were analyzed using a set of 

statistical methods by means of software (SPSS V.23). The researchers reached a number of conclusions, 

the most prominent of which is that strategic alignment represents a set of behaviors and attributes that 

seek innovation and transformation to find new paths for exploring investment and energies available to 

them.
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Art of etiquette 

and its impact on 

hotel services

Hotel services are mainly based on art of etiquette. Hotel services are one of the largest services 

contributing to tourism activity. Hotel services are not quality-conscious before they are purchased. Hotel 

services have classic properties such as non-tangentially, congruence, heterogeneity and non-transfer of 

ownership. Hotel services are characterized by modern characteristics such as the host part of the tourist 

service product and the difficulty of monitoring the quality of hotel service accurately. The success of 

hotel service in hotels depends on the satisfaction and approval of guests. The choice of hotel services is 

based on good reputation, advice and experience, and not based on material choice.
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The price effect 

of the tourist 

product on the 

purchasing 

decision of the 

tourist

The price of the tourist product is one of the important factors which effected on the purchasing decision 

of the tourist, because the relation of the financial ability and the amount of monthly income. Whenever 

the price of the tourist product within the tourist possibility of the money it was a goal seeks to get it and 

turn to demand and this will be identified through our research.
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The Importance 

of GPS use in 

tourism 

attractions ( 

Hotels of Holy 

Karbala as a 

sample )

The Importance of GPS use in tourism attractions ( Hotels of Holy Karbala as a sample GPS The Global 

Positioning System is a fundamental pillar of the basic of management of the tourism and hotels 

establishments in the world , it play the large role in providing the tourism and hotel services , thus 

contribute much in the tourist attractions to the tourist intent and the various types of tourism, in Karbala 

the using of this system is important as an attractive city and polarized to the millions of visitors 

throughout the year because they include  all the tourism potential is first class, especially the religious 

Tourism .
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Generally, the things that have the great role in facilitating the emergence of internet-connected sensory 

devices can be embodied in the developments that happen in the sphere of software, hardware, and 

communication technologies. The internet-connected sensory devices present perceptions and 

measurements of data from the real world.  It is suggested that nearly through 2020, the total use of 

internet-connected devices may reach to 25 to 50 billion. Actually, the relation between technologies and 

the volume of data being published is kept in one line. That is, if there is growth in the technologies, the 

volume of the data will be increased. Such technology, i.e. internet-connected devices, can be called as 

Internet of Things (IoT). Its role is to connect the real world with the cyber one. Furthermore, generating 

great data with velocity as its main characteristic will help in increasing the volume of IoT.  To develop 

smart IoT applications, one can use such intelligent processing and analyzing such big data. In this paper, 

we tend to study the impact of implementing machine learning (ML) algorithms and methods and their 

efficiency in the IoT domain. As well as explore how these algorithms help in founding efficient 

backbone solutions to analyze and estimate the huge amounts of data that are expected to arise in the 

coming few years due to the rapid growth on demands for IoT based applications.
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 )ِجٍح أً٘ اٌث١د

 (ػ١ٍُٙ اٌسلاَ 

22اٌؼذد 

2018/

2019

ذجاسب فٕذل١ح فٟ 

إداسج اٌجٛدج ششوح 
ً س٠رض واسٌرْٛ أّٔٛرجا

. ٠ٙذف ٘زا اٌثذث إٌٝ ذٕاٚي إداسج اٌجٛدج اٌشاٍِح فٟ اٌمطاع اٌفٕذلٟ ٚإتشاص أ١ّ٘رٙا فٟ وً اٌمطاػاخ ٚخصٛصاً فٟ اٌمطاع اٌس١ادٟ 

ٚتاٌرذذ٠ذ فٟ لطاع اٌفٕادق ٌّا ٌٙا ذأث١ش إ٠جاتٟ ػٍٝ اٌؼائذاخ اٌّرذصٍح ِٓ اٌس١ادح ، ٚذصً اٌٝ سضاء اٌضتْٛ  ٚوأد إشىا١ٌح اٌثذث  

.ِا ٘ٛ ذأث١ش اسرخذاَ اٌجٛدج اٌشاٍِح ػٍٝ اٌمطاع اٌفٕذلٟ ؟  ٚذٕإٌٚا ذجشتح ششوح س٠رشص واسٌرْٛ اٌشائذج فٟ صٕاػح اٌفٕادق 

ِجٍح اٌمادس١ح 

ٌٍؼٍَٛ الإٔسا١ٔح 

1اٌؼذد 

2018/

2019

ٌض١ِٚاخ اٌّششذ 

اٌس١ادٟ ٌر١ّٕح 

اٌس١ادح الاثش٠ح تذث 

اسرطلاػٟ ٌؼ١ٕح ِٓ 

اٌّىاذة اٌس١اد١ح فٟ 

وشتلاء اٌّمذسح

ً ٌلأدٚاس  ّّ ٠ثشص اٌذٚس اٌٙاَ ٌٍّششذ اٌس١ادٟ ِٓ خلاي ذمذ٠ُ اٌّؼٍِٛاخ ٚاٌخذِاخ ٌٍس١اح، ِٚا ٠ضطٍغ تٗ لطاع الاسشاد اٌس١ادٟ وّى

اٌس١اد١ح الأخشٜ، خصٛصاً ٚاْ اٌّششذ اٌس١ادٟ ٘ٛ اُ٘ ػٕصش ِٓ ػٕاصش اٌشدٍح اٌس١اد١ح ٚ٘ٛ دٍمح اٌٛصً ت١ٓ اٌسائخ ِٕٚطمح 

اٌمصذ، ٠ٚرّرغ تذٚس دساط ٚتاٌغ الأ١ّ٘ح فٟ ٔمً اٌذمائك اٌثماف١ح ٚالاجرّاػ١ح ٚالالرصاد٠ح ٚغ١ش٘ا تصذق ٚاِأح، ٠ٚرضخ رٌه ِٓ خلاي 

.طٛي ٚاذساع دسجح اٌرفاػً ت١ٕٗ ٚت١ٓ اٌس١اح ِماسٔح تاٌىٛادس اٌؼاٍِح فٟ صٕاػح اٌس١ادح
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Role of Tourism 

Planning in the 

Development of 

Sports  Tourism

Tourism planning emergency , its development and its significance are related to the prominence of 

tourism as a culture and behavioral phenomenon that has economic and social dimensions . Accordingly 

contemporary tourism has become a human activity of great importance since the intensive tourism 

activities has result in economic, social cultural , environmental and urban effect , all of which has 

resulted in the adoption of the method of tourism planning specialized science . 
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أثش الإػلاْ فٟ اٌذٚافغ اٌس١اد١ح 

اسرشاذ١ج١اخ اٌّؼشفح ِٕطٍماخ فىش٠ح ٚذس٠ٛم١ح 

اٌم١ادج الاسرشاذ١ج١ح ِفا١ُ٘ فىش٠ح ٚذس٠ٛم١ح ِؼاصشج 


